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LEXINGTON OFFERS A CULTURED APPROACH TO URBAN LIVING WITH
BARCLAY SQUARE, DEBUTING AT THE OCTOBER MARKET

THOMASVILLE, N.C. - Everything old is new again, as timeless design sets a key fall trend in haute
couture and designers find inspiration in classic looks that recall Cary Grant and Audrey Hepburn.
Lexington Home Brands is at the cutting-edge of this emerging style theme with Barclay Square, the
collection that reinvents the past as a cushion for the future. The collection is debuting under the Lexington
brand at the fall High Point Market, Oct. 20-25.

“Barclay Square offers artful interpretations of classics in the traditional British style, but updated for more
cosmopolitan lifestyles. This is where esquire meets urbanista,” says Phil Haney, president and CEO of
Lexington. “The collection is timeless, with a quiet luxury that is casually dignified, but far from stuffy.”

Offering a cultured approach to modern life, Barclay Square’s designs glow with a lightly distressed and
rustic cherry Brownstone finish, showcasing a satiny hand-rubbed and waxed look. Taking traditional into a
new age, the eclectic group also offers flashes of color such as a burnished cranberry interior on a
secretary, or a dark green crocodile-embossed leather covering the back of a sofa. Refined details include
brass inlays, stained marble, and antiqued brass nailhead.

“Today’s consumer has an appreciation for the historical, but wants to create a home that reflects a modern
refinement,” Haney says. “Barclay Square provides that connection to the past with a nod to the future.”

Unique designs include an entertainment cabinet designed to top a dressing chest for media pieces in the
bedroom; leather-wrapped tables and chests; a flip-top game table; unusual interpretations of the traditional
corner chair; and a display cabinet that's perfect for books, collectibles, or china. “The dining room has
evolved into a multi-use room,” Haney says. “It's often as much library as gathering place, and Barclay
Square reflects that change with items that fit any need.”

A collection this smartly chic needs a hip new home, and Lexington has provided just that, with its
interpretation of a traditional New York brownstone built right in the entrance to the showroom at 1300
National Highway. “The brownstones are much-sought-after in any large city today,” says Haney. “These
traditional terraced homes have incredible historic details and intimate rooms, offering the perfect setting for
the classic Barclay Square look.”

Lexington Home Brands
Lexington Home Brands is a leading global marketer and manufacturer of branded case goods and
upholstery, with the industry’s largest brand portfolio. Well-known consumer brands include Lexington®,
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Tommy Bahama Home®, Trump Home®, Liz Claiborne Home™, Nautica®, Palmer Home™ and Bob
Timberlake®. Products are distributed through independent home furnishings retailers and designer
showrooms. A privately-held company, Lexington Home Brands is an affiliate of Boca Raton-based Sun
Capital Partners, Inc.

Sun Capital Partners, Inc.
Sun Capital Partners, Inc., is a leading private investment firm focused on leveraged buyouts, equity, debt,
and other investments in market-leading companies that can benefit from its in-house operating
professionals and experience. Sun Capital affiliates have invested in and managed more than 185
companies worldwide with combined sales in excess of $35 billion since Sun Capital’s inception in 1995.
Sun Capital has offices in Boca Raton, Los Angeles, and New York, as well as affiliates with offices in
London, Tokyo, and Shenzhen, China. For more information, please visit SunCapPart.com.
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